SUMMARY OF INSIGHTS

@ Overall Insight - Very few new products break through to consumers
Products that received less than 2 votes were grouped as "Other” This category is not shown on the graphs in
this report, but in each case accounts for approximately 80% of the votes. This result underlines the difficulty
that new products face in breaking through to customers in the marketplace.

op erall - Apple’s iPhone, iPod, and iTouch were vote anadians as their favourite new products in the past
@ Top 20 Overall - Apple’s iPhone, iPod, and iTouch d by Canadi heir . i od inth
year. President’s Choice products and Kraft products came in second and third respectively.

@ Top 10 by Region - The iPhone, iPod, and iTouch fared best in Ontario where they were the predominant favourites.
Meanwhile, President’s Choice products ranked in the Top 3 favourite new products in every region across Canada.

@ Top 10 by Gender - The popularity of the iPhone, iPod, and iTouch were driven primarily by males. These products did
not rank in the Top 10 amongst female respondents. Note that technology products constituted 3 of the top 5 products
for males. Similarly, food products constituted 3 of the top 5 products for females. President’s Choice products were the
only products to rank amongst the Top 3 for both males and females.

V] Top 10 by Age - The popularity of the Apple products was significantly more popular amongst younger Canadians than
older Canadians, whereas Kraft products were more popular amongst older Canadians than younger Canadians.
MNintendo's Wii ranked 4th amongst 40-49 year olds, surprising for a category traditionally targeted towards younger
consumers.

ﬁ Top 10 by Income - The iPhone, iPod, and iTouch ranked amongst the Top 3 for each of the household income brackets.
Kraft products and President’s Choice products also exhibited moderate popularity across all household income brackets.



rvcarks CANADA'S TOP 20 FAVOURITE NEW PRODUCTS
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Q:Whatis your favourite New Product that you have tried within the past 12 months?

BrandSpark International Conada’s Favourite Brands study, October 2008
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CANADA’S FAVOURITE NEW PRODUCTS BY REGION
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Q:What is your favourite New Product that you have tried within the past 12 months?
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CANADA'S FAVOURITE NEW PRODUCTS BY GENDER
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Q: What is your favourite New Product that you have tried within the past 12 months?

BrandSpark International Canada’s Favourite Brands study, October 2008
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CANADA’S FAVOURITE NEW PRODUCTS BY AGE
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Q: What is your favourite New Product that you have tried within the past 12 months?

BrandSpark International Canada’s Favourite Brands study, October 2008
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CANADA’S FAVOURITE NEW PRODUCTS BY INCOME
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Q: What is your favourite New Product that you have tried within the past 12 months?

BrandSpark International Canada’s Favourite Brands study, October 2008
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